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Summary

The aim of this report is to assess the impacts of the 2023 Lytham Festival, which took place on Lytham

Green over 5 days from 28 June 2023. The festival took the form of 5 concerts with support acts.

Research for the study included surveys of: people attending the festival, people working at the festival,

residents of Lytham, and local businesses.

75,000 tickets were sold for the festival, resulting in over 90,000 day visits. Most visits were from the

North West region. The audience was older than other festivals, with an average age of 46. It was largely

people of professional and managerial backgrounds.

Headline results of the analysis are:

i

i

The 2023 Lytham Festival created c. £22.4 million of income for UK businesses.

About £16.8 million of that is additional income over and above what could otherwise have
been expected.

This represents Gross Value Added of ¢.£9.2 million.

The government benefited by ¢.£2.5 million of additional VAT.

The festival generated c. £3.8 million of additional income for businesses in Fylde.

About £2.3 million of that was from expenditure by festivalgoers on eating, drinking and

shopping before (mainly) the concerts. Accommodation providers were also big beneficiaries.
The festival generated about £8 million additional income for businesses in the North West.

Festivalgoers paid for about 4,500 room nights in hotels and other visitor accommodation in

Fylde, and about 10,500 room nights in Blackpool and other locations in the area.

18 permanent staff worked on the festival. That represents c.13 full time equivalent (FTE) jobs,
c.6.5 FTE of which are based in Fylde. A further 2 FTE are based in other parts of the NW.

About 1,650 other people worked at the festival, for ¢.80,000 hours in total. They worked for an
average of 48 hours each. That is equivalent to 22,000 days, 91 FTE jobs.

c.235 of those workers (14% of the total) live in Fylde. The festival created the equivalent of 8
FTE jobs for local people working at the festival itself in addition to the 6.5 permanent staff
based in Fylde.

People working at the festival spent c.£600,000 inc VAT (£500,000 exc VAT) on
accommodation in Fylde, about two thirds of that being spent in Lytham.

People working at the festival from outside Fylde are estimated to have spent about £110,000
(inc VAT) in other businesses in Fylde like shops and food and beverage establishments.

The additional expenditure in Fylde businesses outside the festival is enough, theoretically, to
sustain 30 FTE jobs. It will, in practice, have been top-up income that will have helped sustain

the jobs of a much larger number of local people.
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U The festival helped to sustain c.217 FTE jobs in total.
It helped to sustain c.44 FTE jobs in Fylde.

c:

U 42% of Lytham residents that were surveyed had attended at least one of the concerts. They

had been to 2.4 of the concerts each on average. Most had been to concerts in previous years.
U 54% of residents surveyed had not been to the festival in this or previous years.

U Over a half said that the festival had deterred them from going to the town centre to some

extent, mainly because of traffic and lack of parking. 11% said they had been totally deterred.

U 8.5% of those surveyed said they had spent elsewhere money that they otherwise would have
spentin Lytham as a result of the festival. Most of those said they had spent instead in St Annes.
The survey suggests that there was only a small loss of income to Fylde businesses from this, of
the order of £15,000.

U 60% of Lytham residents surveyed said that the atmosphere created by the festival in the town

was fantastic or enjoyable. The average rating was 6.7 out of 10 (i.e. firmly positive).

U Those who live in the town centre were much less positive about the atmosphere than those
who live outside the town centre. 50% of those surveyed who live in the town centre said that
the atmosphere was fantastic or enjoyable. A quarter were negative about it, but only 2%
described it as terrible. The average score was 6.1 out of 10 (i.e. also firmly positive).

U 32% of residents surveyed, 37% of people who live in the town centre, said the festival had
caused them some inconvenience. Most said it had not. Preventing access to public parking

was much the largest reason given.

U Noise emanating from the festival site affected 5% of residents surveyed, with 4% affected by
noise from people going to or leaving the festival. 1.4% of people interviewed, equivalent to
c.140 Lytham residents, said they found noise from the festival site to be “very annoying”.

U0 5% of respondents said that the festival had caused at least one delayed journey. The average
delay reported was 18 minutes.

0 40% of those surveyed living in the town centre, and 33% living elsewhere in the town, said they
had witnessed anti-social behaviour from festivalgoers. Drinking on the streets, rowdiness and
littering were much the most prevalent.

U Residentsinterviewed were positive about policing of the festival, giving a score of 8.4 out of
10 (where 0 is very negative and 10 is very positive). They were even more positive about
stewarding, giving a score of 8.6 out of 10.

U Residents of the town centre who were surveyed were less positive than those who lived in
other parts of the town about whether the festival was good for local people, but they were
positive on average, with an average score of 6.3 out of 10 (7.6 out of 10 for people not living in
the town centre, 6.8 out of 10 altogether). Only a few said it was “very bad” for local people.

U They felt more strongly that the festival is of benefit to local businesses, giving that an overall

rating of 7.7 out of 10. Almost half agreed that the festival was very good for businesses.
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c: c: c: c: c:

Residents of the town centre town centre who were surveyed were twice as negative about
inconvenience from the festival as those living outside the centre, but the average score was
only 2.9 out of 10 (where 0 is no inconvenience and 10 is a great deal). 6% overall said it caused
them a great deal of inconvenience. That is equivalent to about 600 people.

A clear majority of both those living in the town centre and those living outside the town centre
either supported or strongly supported continuation of the festival. Only a few were strongly
opposed. The score was 7 out of 10 (where 0 is strongly oppose and 10 is strongly support).
Age groups up to 54 are all very strongly in favour of the festival continuing, especially those
aged 25-34 years. Older people are less enthusiastic, but all ages are supportive on average.
The 41 local businesses surveyed strongly agreed that the festival benefited their business. A
large proportion said it was very positive. Only one said it was negative. The average score was
8.1 out of 10 (where 0 is very negative and 10 is very positive). This is higher than we have ever
experienced before in an equivalent survey. Businesses involved in eating and drinking and
accommodation gave the highest rating for positive impact, but most shops also said that the
festival benefited them.

Businesses gave an even higher rating — 9.1 out of 10 — for the festival being a good thing for

the area.

17 of the businesses (41% of those surveyed) said they had employed staff for additional hours.
Festivalgoers rated the festival 9.5 out of 10 for enjoyment, the highest we have experienced.
£96,000 was paid to Fylde Council for use of Lytham Green.

£36,000 was spent on improving the site, including £15,000 spent on reinstatement.

Charities collected about £19,000 at the festival. Cuffe and Taylor make annual donations of
about £7,500 to local groups. The Proms concert that they stage at Lytham Hall has generated
over £200,000 for the restoration of the hall since 2021.
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2

Introduction

The aim of this report is to assess the economic impact of the 2023 Lytham Festival, which took place
from Wednesday 28 June to Sunday 2 July 2023. The festival is owned by Cuffe and Taylor which is a
trading name of Live Nation (UK) Music Ltd. They have commissioned this study jointly with Fylde

Borough Council.
The festival takes place on Lytham Green, overlooking the Ribble Estuary.

It was created by friends Daniel Cuffe and Peter Taylor. It started in 2010 with a Lytham Proms classical

concert featuring soprano Lesley Garrett. 4,500 people attended that year.

It expanded a year later to a 3 day event headlined by Status Quo and Boyzone in addition to a

traditional proms concert headlined by Katherine Jenkins.
It was extended to four days in 2015 and rebranded Lytham Festival. It extended to 5 daysin 2017.

Headliners have included Billy Ocean, Tom Jones, Faithless, Noel Gallagher’s High Flying Birds, Bryan
Adams, Hacienda Classical, Nile Rodgers and CHIC, Madness, Rod Stewart, Kylie Minogue and

Stereophonics.

The company continues to organise a picnic Proms-style concert at Lytham Hall, the proceeds going
towards the restoration of the hall. Headliners have included Lea Salonga, Ramin Karimloo, Michael Ball,
Sheridan Smith, Alfie Boe, Collabro and Jodie Prenger.

The 2023 concerts were by Jamiroquai, Sting, George Ezra, Lionel Richie and a double headlining bill of

Métley Crie and Def Leppard.

Food at the festival was provided through 19 concessions. Two were run by a local operator, and two

others by operators based elsewhere in the NW.

Peter Taylor and Daniel Cuffe act as joint Managing Directors for Cuffe & Taylor and continue to be

directly responsible for the running of the Lytham Festival.

The Borough of Fylde is a local government district that covers a large part of the Fylde coast and plain,
between Preston and Blackpool in Lancashire. Lytham and St Annes, which are contiguous seaside

settlements, form the main population area. The borough has a population of ¢.82,000.

A large part of the borough is covered by the postcode sectors FY4 and FY8. They are used to define
the “local area” for the purposes of this study, except for the resident’s survey, which focuses on FY8 4
or FY8 5, which cover Lytham.

Fourth Street and Spirul have done similar studies for numerous festivals and events, including
Glastonbury.
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3.1

Methodology

Most of the estimates and insights in the report are derived from four surveys undertaken, for this study,

by Spirul, a market research company. The methodology of each is summarised in this section.

The first part of the report (Sections 4 to 10) is concerned with estimating the economic impact of the
festival. Cuffe and Taylor provided an analysis of ticket sales by postcode area. They also provided a list
suppliers and contractors and the amount spent with them. Information about expenditure in the local
economy was obtained from the Survey of Festivalgoers and the Survey of Festival Staff and Volunteers.
Section 8 estimates expenditure in the national economy which the festival creates. Section 9 estimates

the impact in the local area. Section 10 estimates the number of jobs the festival creates and sustains.

The second part of the report assesses the impact of the festival on local people (Section 11) and on
local businesses (Section 12), using the results of the surveys of each. Section 13 has the rating given by

festivalgoers to elements of the experience of visiting it.

Survey of Festivalgoers

The main purpose of this survey was to find out about the nature of festivalgoers and what they spent in

the local economy. Figure 1 shows that the surveys were evenly spread across the five days.

Figure 1: Days on which surveys were undertaken.

Date Surveys %
Wednesday 28th June 186 21%
Thursday 29th June 181 21%
Friday 30th June 138 16%
Saturday 1stJuly 195 22%
Sunday 2nd July 181 21%
Total 881 100%

The visitor survey was done face-to-face at the festival site by Spirul staff. 881 surveys were completed.
Staffing was provided to achieve about 350 responses based on the time that has been needed for
similar surveys at other festivals, but the rate of completion was much faster than normal. This was
mainly because many of the surveys were done while festivalgoers were waiting to enter the site, which
reduced interviewer downtime between surveys!. The larger number of interviews than expected
makes no difference to the outcomes other than there can be more confidence in the results of this

survey because they are based on a larger sample.

Only a portion of the people interviewed were able to answer the questions about their opinion of the
event because they were interviewed before they experienced it. There was a good sample size

nevertheless for those questions. They were not a main reason for doing the survey.

11t was possible to do this because tiestival collects data about spend on the festival site, which is more
reliable than asking people about it. There was no need, therefore, to ask about expenditure on the festival site
which meant that the surveys could be done while people were entghiagite.
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3.2

3.3

There was some bias in that 63% of respondents were male, whereas only 42% of people in surveyed
parties were. This will not have made much difference because, in practice, the respondent will have

been answering on behalf of the party they were with and colluding in the answers.
Information from the survey about the nature of the festivalgoersis in Section 4.2.

Information from the survey about how much festivalgoers spent is in Section 5.

Survey of Festival Staff and Volunteers

The main purpose of the survey was to ascertain the amount of expenditure in the local economy by

people working at the festival who came from outside the area.

Cuffe and Taylor emailed the survey, which was set up by Spirul, to everyone who had applied for
accreditation. It had to be sent by Cuffe and Taylor because of data protection rules. The introduction
to the survey explained that the research had been jointly commissioned from independent consultants

by them and Fylde Council.

179 replied. A few were people who had accreditation for reasons other than working at the festival.
Their responses were removed. Responses by permanent employees of the festival were also removed
on the grounds that most of their expenditure would not be incremental to the area. 134 were by other

people who had paid work at the festival. That is a sample of 8.2% of the workforce.
20 responses were from volunteers.

The results are reported in Section 7.

Survey of Lytham Residents

The purpose of this survey was to assess the impact which the Lytham Festival had on people who live

in the area, especially those that live in or regularly use the town centre.

The survey was done face to face by Spirul staff on the seafront, on the High Street and the side streets

off it, and at Lowther Gardens on three days in late July.

Figure 2: Survey dates.

Date No %
Weds 26th July 151 42%
Thurs 27th July 54 15%
Fri 28th July 152 43%
Total: 357 100%

People were first asked their home postcode. The survey was only continued for FY8 4 or FY8 5
sectors. They cover the town of Lytham, which has a population of ¢.9,800, ¢.8,200 being over 162. 357

parties were interviewed, with 629 people in the parties. That is about 6.4% of the population.

2 Storepoint Geo, from the 2021 Census.
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3.4

Respondents were selected randomly so that the survey would represent a balanced view of all
members of the community, not being biased as a result of people choosing to take the survey because

they had strong feelings (for or against) the festival.

Figure 3 show that there was a fairly good match between age profile of the parties surveyed?® and the
population of Lytham, albeit young people were under-represented and middle aged people over-

represented in the survey.

Figure 3: Age profile of people surveyed compared to Lytham population.

Responders Allin Groups Lytham Population

% % %
16-24 5% 6% 9%
25-34 8% 7% 13%
35-44 13% 15% 14%
45-54 25% 24% 17%
55-64 21% 21% 16%
65+ 29% 28% 31%
Total: 100% 100% 100%

There was, again, some bias in that males were more likely to answer the questions on behalf of their

group than females but this will not have made much difference in practice.

The results of the survey are in Section 11.

Survey of Local Businesses
The purpose of the survey was to get an indication of the impact of the festival on businesses in Lytham.

Spirul spoke to representatives of 41 businesses, covering a variety of different types. Most were
located in Lytham town centre. They were selected by Spirul to cover a cross-section of different types
of business from a list provided by Fylde Council. The list of businesses was compiled by Fylde
Council's Deputy Chief Executive who invited input from local councillors in its compilation. The results

of the survey are in Section 12.

3 Responders are the people who answered the surveys.
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4

4.1

4.2

Nature and Behaviour of Festivalgoers

Tickets Sold and Attendance

Non-VIP tickets for single concerts were priced between £45-£85, depending on the act. Non-VIP
passes for 5 days were sold for £249-£285 and Non-VIP four day passes for £199.

About 75,000 tickets were sold. Most were for a single concert.

There were about 90,000 individual visits.

Figure 4: Tickets sold.

No %
1 Day Pass 71,231 95%
5 Day Pass 3,269 4%
4 Day Pass 724 1%
Total: 75,224 100%

Figure 5 shows the number of days that respondents said they attended. The average was 1.8.

Figure 5: Number of days that respondents were attending.

Days No 3
1 601 68%
109 12%

3 28 3%
4 27 3%
5 116 13%
881 100%

Sting was the most popular act.

Figure 6: Sales of single admission tickets.

!

Sting 26%
Def Leppard & Motley Crue 22%
Lionel Ritchie 20%
George Ezra 18%
Jamiroquai 13%
Total One Day: 100%

Character of Festivalgoers

Figure 7 shows that most of the audience came from the Northwest (NW) region.
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Figure 7: Home region of ticket buyers.

Region No %
North West 65,516 84%
Yorkshire & Humberside 2,853 4%
West Midlands 2,207 3%
Scotland 1,173 1%
North East 1,122 1%
South East 1,049 1%
Wales 922 1%
East 906 1%
East Midlands 899 1%
London 880 1%
South West 369 0%
Isle of Man 123 0%
Northern Ireland 98 0%
Ireland 59 0%
Channel Islands 35 0%
Total: 78,211 100%
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Figure 8 shows the top 20 postcode areas where ticket sales were from?.

Figure 8: Top 20 postcodes by ticket sales.

Name

Tickets

% of all

tickets

Name

Tickets

% of all
tickets

Blackpool
Preston
Blackburn
Manchester
Lancaster
Bolton

Liverpool

o N o o1 B NN+

Warrington

O

Stockport
10 Wigan

17,498
15,823
5,035
4,078
4,000
3,085
3,076
2,988
2,473
2,255

19%

11 Oldham

12 Chester

13 Bradford

14 Crewe

15 Stoke-On-Trent
16 Carlisle

17 Leeds

18 Llandudno

19 Huddersfield
20 Sheffield

1,944
1,533
985
947
783
781
663
639
588
571

2

e el e = i = T 1
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4They account fo®3% of sales.
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1,876 tickets were sold in FY8 4 postcode, which covers the town centre, and 1,696 tickets were sold
for the FY8 5 postcode, covering the outskirts of the town, 3,572 in total. That is c.44% of the
population over the age of 16. It tallies with the proportion of people in the residents survey that said
they had been to the festival.

8,490 tickets were sold for FY8 and FY4 postcodes, covering Fylde. That is about 12.5% of the

population aged over 16 years.

Figure 9 shows the home location of festivalgoers who were surveyed. It suggests that c. 20% of visits,

18,000 in total, were by residents of Fylde. They visited more often on average than other festivalgoers.

Figure 9: Home location of surveyed festivalgoers.

No %
Fylde Borough 178 20%
Elsewhere in the North West 459 52%
Elsewhere in the UK 234 27%
Overseas 11 1%
Total 882 100%

About two thirds of respondents who live in Fylde had visited before. About two thirds, by contrast, of
those who came from elsewhere were visiting for the first time, although that means that a large

proportion were making a repeat visit.

Figure 10: Previous visits to the Lytham Festival.

%

This is my first visit 36% 68°/o 87°/o
| have been before 113 64% 144 32% 31 13%
Grand Total 176 100% 456 100% 233 100%

Respondents who live in the borough and had visited before reported having been about 5 times

previously. Many of those who lived elsewhere were also regular visitors.

Figure 11: Average number of previous visits by people who had visited before.

Residence Av Prev Visits

Fylde Borough 4.7
Elsewhere in the North West 3.0
Elsewhere in the UK 2.6
Total 3.6

Figure 12 shows that the festival was the main reason for visiting Lytham for almost everyone who was
visiting from outside the area. The implication of this is that almost all expenditure in the local economy

was incremental to what would have been otherwise.
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Figure 12: Whether the festival was main reason for visiting Lytham (for those that live elsewhere).

No 28 4%
Yes 645 96%
Total 673 100%

Figure 13 shows that a large proportion of festivalgoers from outside Lytham were visiting the town for

the first time.

Figure 13: Number of previous visits to Lytham by people living elsewhere.

No. 3
This is my first visit 310 44%
| have visited once 54 8%
| have visited occasionally 101 14%
| have visited often 239 34%
Grand Total 704 100%

People surveyed were asked to give information about themselves and, to a more limited extent, about

the other people in their party.
A majority of all the people in the groups that were interviewed were female.

Figure 14: Gender of surveyed festivalgoers.

Gender Number %
Female 1,123 58%
Male 808 42%
Non Binary 2 0%
Prefer not to Say 2 0%
Total: 1,935 100%

Figure 15 shows that the festival attracts a mix of ages, with the biggest single age cohort being 45-54.
The average age is about 46. That is high by comparison to other festivals we have surveyed. The
average age of attendees at festivals like Creamfields, Reading and Wireless is about 22. The Isle of
Wight Festival, which is family orientated, is the closest of other festivals we have surveyed, with

average age of about 39.

Figure 15: Age profile of all those in the surveyed parties.

Age Number %

Under 16 75 4%
16-24 237 12%
25-34 254 13%
35-44 306 16%
45-54 587 30%
55-64 331 17%
65+ 136 7%

Total: 1,926 100%
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About three quarters of all parties were two people. The average was 2.2 people per party.

Figure 16: Party size.

Party Size Respondents

o®

1 79 9%
2 657 74%
3 81 9%
4 44 5%
5] 10 1%
6 2 0%
7 3 0%
8 6 1%
882 100%

Most people were there with either a partner or friend / other family member.

Figure 17: Nature of parties.

Number %

With partner 388 44%
Group of friends/family 360 41%
Alone 79 9%
With a friend 55 6%
Total: 883 100%

Almost 70% of respondents are currently in full-time employment®. A large number were retired.

Figure 18: Employment status of respondent.

Employment Status Number %
Currently in full time paid employment 605 69%
Retired from paid work 93 11%
Currently in part time paid employment 66 7%
Currently full time self employed 61 7%
Full-time student 32 4%
Not been in paid employment for last 12 months 12 1%
Never worked 6 1%
Currently part time self employed 3 0%
Not currently employed but have been employed in last 12 months 3 0%
Responses: 881 100%

The audience was dominated by people who are professionals or senior managers. At least 70% would
be categorised as having an AB social grade.

5 This will be slightly affected by the male bias of respondents.
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Figure 19: Employment of respondent.

A PLACE CAPITAL GROUP COMPANY

Profession Number %
Traditional professional occupations 288 35%
Modern professional occupations 166 20%
Senior managers or administrators 144 18%
Technical and craft occupations 60 7%
Routine manual and service occupations 57 7%
Clerical and intermediate occupations 41 5%
Middle or junior managers 22 3%
Semi-routine manual and service occupations 10 1%
Unable to say 32 4%
Total responses: 820 100%

A significant number of respondents said they had a physical disability.

Figure 20: Respondents reporting disability.

Status Number
No 816 %
Limited a little 35 4%
Limited a lot 22 3%
(Prefer not to say) 4 0%
Responses: 877 100%

Most festivalgoers were of White British / Irish extraction.

Figure 21: Ethnicity of respondents.

Ethnicity
White /White British /White Irish
Other
Mixed: White & Asian
Black / Black British
Asian / Asian British
Mixed: White & Black

o == NS
XX PR xS

Total Responses:

100%




A PLACE CAPITAL GROUP COMPANY

Economic Impact dfytham Festive2023

o

5.1

Expenditure by Festivalgoers

The information in this section is derived from the survey of Festivalgoers.

Expenditure on Accommodation

Figure 22 shows that about 85% of respondents said they were visiting from home. 3.2% stayed with
friends or relatives. 11.8% stayed in paid accommodation. This is equivalent to about 9,000 festivalgoers

using paid accommodation. About half of them stayed in hotels.

Figure 22: Accommodation while visiting the festival.

Place No 3 Festivalgoers

Motor Home 1 0.1% 85
Camping 6 0.7% 510
Holiday Camp 11 1.2% 935
In a guest house or B&B 15 1.7% 1,276
In a hotel 54 6.1% 4,592
In self-catering accommodation 17 1.9% 1,446
Total: 104 11.8% 8,844
Stayed with friends or relatives 28 3.2%

Travel from home each day 750 85.0%

Total: 882 100.0% 75,000

Respondents were asked where their accommodation was®. Figure 23 shows that about 35% said it was

in Lytham or St Annes.
Figure 24 summarises the use of paid accommodation between Lytham-St Annes and elsewhere.

Respondents were asked how much they had spent in total. They were asked to only give their
individual share (e.q. split the cost in two if they were sharing with one other person), with a follow up

question asking them to confirm that they had done so.
Figure 25 estimates that ¢.£2.5 million (including VAT) was spent by festival goers on accommodation.

About £740,000 of that (c.£600,000 after VAT) was spent with accommodation providers in Lytham and
St Annes. About 2,800 room nights were booked in hotels, guest houses and bed and breakfasts in
Lytham and St Annes.

6Although, unfortunately, those who were using sedtering or camping were, accidentally, not ask&e
third of selfcatering and camping has been apportioned to Lytham and St Annes on the assumption that the
pattern with them is the same as for other accommodation.
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Figure 23: Location of accommodation.
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Lytham St Annes
Lytham 10 19% 3 30% 4 27%
St Annes 9 17% 2 13%
Total: 19 35% 3 30% 6 40%
Average spend: £245 £38 £228
Other
Bispham 1 2%
Blackpool 26 48% 2 20% 9 60%
Fleetwood 1 2%
Northshore 1 2%
Preston 5 9%
Warton 1 2% 4 40%
Lancaster 0% 1 10%
Total 35 65% 7 70% 9 60%
Average Spend: £212 £108 £273
Total: 54 100% 10 100% 15 100%
Figure 24: Accommodation used and average spend.

No % of Sample Av Nights Av Spend
LYTHAM & ST ANNES
Hotel 18 2.0% 2.7 £245
Guest House / B&B 6 0.7% 2.8 £280
Self Catering 6 0.6% 3.4 £377
Holiday Camp 3 0.3% 4.0 £38
Camping 2 0.2% 4.3 £179
Total: 35 3.9% 3.0 £251
ELSEWHERE
Hotel 36 4.1% 3.4 £206
Guest House / B&B 9 1.0% 4.2 £273
Self Catering 11 1.3% 3.4 £377
Holiday Camp 8 0.9% 4.3 £108
Camping 4 0.5% 4.3 £179
Total: 68 7.7% 3.6 £230
TOTAL
Hotel 54 6.1% 3.1 £219
Guest House / B&B 15 1.7% 3.7 £276
Self Catering 17 1.9% 3.4 £377
Holiday Camp 11 1.2% 4.2 £89
Camping 6 0.7% 4.3 £179
Total: 103 11.7% 3.4 £237
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Figure 25: Expenditure on accommodation.

Rooms/ Room / Unit
Units Nights

Purchased Purchased Expenditure

LYTHAM & ST ANNES

Hotel 765 2,041 £375k
Guest House / B&B 255 723 £143k
Self Catering 241 821 £182k
Holiday Camp 128 510 £10k
Camping 85 368 £30k
Total: 1,474 4,463 £739%
ELSEWHERE

Hotel 1,531 5,145 £631k
Guest House / B&B 383 1,616 £209k
Self Catering 482 1,644 £364k
Holiday Camp 340 1,446 £73k
Camping 170 737 £61k
Total: 2,905 10,587 £1,338k
TOTAL

Hotel 2,755 8,622 £1,207k
Guest House / B&B 765 2,806 £422k
Self Catering 867 2,959 £655k
Holiday Camp 561 2,347 £100k
Camping 306 1,327 £110k
Total: 5,255 18,061 £2,493k

Expenditure in Lytham before and after the concert

Festivalgoers were asked if they had spent money in Lytham en route to the concert. Figure 26 shows
that about half said that they had. Much the largest proportion of those that had done so had spent

money in food and beverage establishments, although a significant number had also been shopping.

Figure 26: Expenditure in Lytham by festivalgoers on the way to the concert.

% of Average

Activity No Respondents  Spend
Did not spend any money 448 51%
Pub/Bar/ Restaurant/Café 375 42% £39
Other Shops 49 6% £112
Other Food Shop 34 4% £23
Supermarket 19 2% £31
Taxi 4 0% £25
Fuel 1 0% £40

Responses: 883 100% £24
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As is to be expected, a much smaller proportion said that they expected to spend money in Lytham

after the concert ended, but a significant number did expect to do so, mainly on food & beverage.

Figure 27: Expenditure festival goers expected to make in Lytham after the close of the concert.

% of Average

Activity No Respondents  Spend
Will not be spending any money 559 85%
Pub/Bar/ Restaurant/Café 87 13% £36
Other Food Shop 11 2% £24
Taxi 9 1% £14
Supermarket 5 1% £145
Fuel 2 0% £20
Other Transport 1 0% £4
Responses 660 100% £7

This suggests that festival goers spent about £2.8 million (inc VAT) in Lytham on their way to and from

the concerts, with about £1.9 million spent in food and beverage establishments. The results suggest

TOTAL SPEND

that there was sizeable expenditure, c. £560,000, in non-food shops.

Figure 28: Spend in Lytham by all festival goers before and after concerts.

BEFORE CONCERT AFTER CONCERT

All Festival All Festival
Ea Amount % E Amount %

Did not / will not spend 45,663 76,227

Pub/Bar/ Restaurant/Café 38,222 £1,485k 67% 11,864 £429%k 73% £1,914k 69%
Other Shops 4,994 £559k  25% 0% £559k  20%
Supermarket 1,937 £61k 3% 682 £99%k 17% £160k 6%
Other Food Shop 3,465 £81k 4% 1,500 £35k 6% £117k 4%
Taxi 408 £10k 0% 1,227 £18k 3% £28k 1%
Fuel 102 £4k 0% 273 £5k 1% £10k 0%

Festival visits: 90,000 £2,201k 100% 90,000 £586k 100% £2,787k 100%

Festivalgoers who were staying in accommodation outside Fylde were not asked how much they spent
in the place they stayed in, but they will have done so, mainly on eating and drinking. Itis assumed that
they spent an average of £15 per on food and drink for each room night (£190,0007 ) and £5 on
shopping for each room night sold (£64,000) in other parts of the NW.

Expenditure on Travel

Respondents were asked what forms of transport they used to get to and from the festival and how

much they had paid®. Figure 29 shows that most visitors only used one form of transport.

712,700 x £15.
8 Again, asking them only to provide their share of the cost.
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About three quarters of visitors travelled by car. Festivalgoers spent about £1.9 million on transport?.

That included almost 5,000 taxi journeys generating fares of ¢.£130,000.

Figure 29: Expenditure on travel to and from.

Survey Responses All Festivalgoers
Survey %  Av Costfl Journeys Expenditure

Car 634 74% £24 111,098 £1,328k
Train 84 10% £28 14,720 £208k
Taxi 55 6% £27 9,638 £128k
Local Bus 55 6% £5 9,638 £22k
Plane 7 1% £224 1,227 £137k
Special Coach 7 1% £57 1,227 £35k
Normal Coach 5 1% £20 876 £9k
Motorbike 3 0% £100 526 £26k
Motorhome 3 0% £20 526 £5k
Total: 856 100% 150,000 £1,899k
Bike 2 0% 210

Boat 1 0% 105

Foot 60 7% 6,308

925% is apportioned to outside NW; 75% is apportioned to NW.
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Expenditure with Suppliers

Cuffe and Taylor spent ¢.£5.75 million (exc VAT) on production of the festival, including the cost of

artistes, which was 55% of the total cost.

Figure 30 shows the main items of expenditure, other than artists.

Figure 30: % of costs (excluding artists)

Marketing 12% Marquees & Tent 2%
Insurance 11% Site Clean up 2%
Stage & Structures 8% Communication 2%
Fence, Roads & Paths 7% Medical 2%
Production 7% Site Investment Costs 1%
Manpower 6% Furniture, Fixtures & Fittings 1%
Performing Rights 6% Cabins & Trailers 1%
Security 6% Accommodation 1%
Fylde Council commission 4% Accreditation, Print & Design 1%
The Garden Costs 3% Creative Support Supplies 1%
Sanitation 3% Police 1%
Equipment Hire 2% Other 10%
Catering 2% Total: 100%

¢.50 different organisations were paid to provide services in staging the festival.

4 suppliers are based in Fylde. £46,000 was spent with them. A further 20 suppliers were based
elsewhere in the Northwest. £773,000 was spent with them. £96,000 was paid to Fylde Council for use

of Lytham Green. £36,000 was spent on improving the site, including £15,000 spent on reinstatement.

Expenditure by Festival Staff and Volunteers

Employment at the festival was a mix of people who were taken on just for the festival and those who

worked on an ongoing basis for organisations involved in putting it on.

Permanent Staff

18 permanent staff worked on the festival. That is equivalent to about 13 full time equivalent (FTE) jobs,
about 6.5 FTE of which are based in Fylde. A further 2 FTE are based in other parts of the NW.
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Figure 31: Permanent staff employed in organising the festival.

% of time

No of spenton Elsewhere Total

staff  festival Fylde whereNW NW Elsewhere  Total
Promoters 2 80% 1.6 1.6 1.6
Operations 4 80% 3.2 3.2 3.2
Marketing 1 80% 0.8 0.8 0.8
Ticketing 2 50% 1 1 1
Finance 2 50% 1 1 1
Ticketmaster 4 80% 0 3.2 3.2
PR 1 80% 0.8 0.8 0.8
Site Management 2 80% 0 1.6 1.6
Total: 18 6.4 2 8.4 4.8 13.2

Other Staff

c.1,643 other people worked at the festival, plus ¢.100 volunteers. Figure 32 summarises what they did.

Figure 32: Summary of what people worked on at the festival.

Traders and Concessions 350 21%
Bars 339 21%
Site 253 15%
Artists 233 14%
Operations 215 13%
Production 210 13%
Press and Media 43 3%
Total staff: 1,643 100%
Volunteers 100

Total staff and volunteers: 1,743

Figure 34 shows answers from the survey to the question “What type of job did you do at the festival?”.

It shows the diverse variety of functions that are required.
Figure 35 has data from the staff survey.
It shows, with respect to those that had paid work and were not permanent staff, that:

U 55% of respondents said they worked at the festival for more than just the five days of the event

itself (i.e. 45% of them said they worked just for the five days of the event).
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U About 100 people who live in Lytham, and 135 who live elsewhere in Fylde (c.235 in Fylde
altogether), are likely to have worked at the festivall®. c.17% of respondents who worked at the

festival for pay live in Fylde.

U Justunder two thirds of respondents had worked at the festival previously. Those who had

worked at the festival previously had done so 3.1 times on average.

U About 80% of those who lived in Fylde had worked at the festival previously, an average of 3.2
times each.

Figure 33 estimates that the festival provides work equivalent to 91 full time jobs, 8 of which are based

in Fylde (in addition to the 13 FTE permanent jobs, 6.5 of which are based in Fylde).

13% of all people working at the festival were volunteers. Most hailed from Fylde. They made up a
quarter of respondents from Fylde.

Figure 33: Full time equivalent jobs, non-permanent staff.

Fylde NW Total
PEOPLE WHO ONLY WORKED ON THE DAYS OF THE FESTIVAL

Average hours worked: 34 45 48
Total hours worked: 8,245 45,725 79,372
Equivalent working days: 1,099 6,097 10,583
PEOPLE WHO WORKED ON OTHER DAYS

Average days worked: 6 6 7
Total days worked: 847 5929 11,316
Total days worked: 1,946 12,026 21,898
Full Time Equivalent Jobs: 8 50 91

10The festival does not keep the addresses of most people who work there.
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Figure 34: Response to survey about type of job done at the festival.
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Figure 35: Data from the staff/volunteer survey by home location of respondent.

Elsewhere

Elsewhere

Elsewhere

Elsewhere

Lytham in Fylde TotalFylde  in Lancs o NW Total NW n the UK Overseas Total
No. No. No. \[o}

EMPLOYMENT STATUS
Self employed, working for a contractor company « 1 4 5 26% 4 20 29 35% 17 46 34%
A permanent employee of a contractor or vendor 3 2 5 26% 7 7 19 23% 11 30 22%
The owner of a contractor company or vendor 1 1 5% 1 6 8 10% 10 1 19  14%
A temporary employee of a contractor or vendor 1 1 2 11% 1 6 9 11% 8 17 13%
Self employed, working for the festival 1 1 2 11% 2 6 10 12% 2 12 9%
Other 1 1 2 11% 3 5 6% 2 7 5%
A casual worker on the festival payroll 1 1 2 11% 1 3 4% 3 2%
Total: 8 11 19  100% 19 45 83 100% 50 1 134 100%
% of paid Staff: 6% 8% 14% 14% 34% 62% 37% 1% 100%
Equivalent all staff: 98 135 233 233 552 1,018 613 12 1,643
Permanent Employee of the festival 5 5| 3 8 2 10
WORKED ONLY ON THE DAYS OF THE FESTIVAL / WORKED ALSO ON OTHER DAYS
Respondents
Worked only on the days of the festival: 4 4 8 42% 13 13 34 44% 25 59 46%
Worked on other days: 4 7 11  58% 8 24 43  56% 24 68 54%
Total: 8 11 19 100% 21 37 77 100% 49 127 100%
Equivalent People
Worked only on the days of the festival: 98 42% 449  44% 763 46%
Worked on other days: 135 58% 568 56% 880 54%
Total: 233 100% 1,018 100% 1,643 100%
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Lytham Elsewhere Elsewhere Elsewhere Total NW Elsewhere Overseas Total

in Fylde Total Fylde  inLancs in NW in the UK
(\[o% No. . (\[o% No. No. all No. No.

WORKED AT LYTHAM FESTIVAL PREVIOUSLY

Yes 6 9 15 79% 15 28 59 68% 29 88 63%
No 2 2 4 21% 6 17 27  32% 24 1 53 37%
Total: 8 11 19  100% 21 45 86 100% 53 1 141 100%
Av prev times (those who have worked previously). 2.6 3.6 3.2 3.0 3.5 S8 2.7 3.1

WORK AT OTHER FESTIVALS

Often 2 5 7 37% 10 34 51 60% 42 93 67%
Occasionally 5 10 53% 9 11 30 35% 10 40 29%
No 1 1 2 11% 2 4 5% 1 6 4%
Total: 8 11 19 100% 21 45 85 100% 53 1 139 100%
VOLUNTEERS

Number: 8 9 17 47% 3 1 21 20% 21  14%
% of volunteers: 38% 43% 81% 14% 5% 100% 0% 0% 100%

Total Staff and Volunteers 16 20 36 100% 22 46 104 100% 50 155 100%

% of total: 10% 13% 23% 14% 30% 67% 32% 0% 100%
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Expenditure on Accommodation

Figure 36 shows that 40% of people working at the festival stayed at home while doing so, the

remainder staying elsewhere.

Figure 36: Where people working at the festival stayed.

Survey Sample Equivalent for all Staff

% of Average
No. Sample  Nights Staff Nights

Stayed at Home: 56 40% 657

Stayed Away from Home

Hotel 41 29% 6.1 481 2,946
B&B / Guesthouse 18 13% 8.1 211 1,702
Tour bus 11 8% 6.6 129 857
Self-catering 4 3% 12.0 47 563
Camping 3 2% 5.3 35 188
Caravan 2 1% 6.5 23 153
Holiday Camp 2 1% 6.5 23 153
Motorhome 2 1% 5.5 23 129
Other 1 1% 1.0 12 12
Total away from home: 84 60% 6.5 986 6,408
Total: 140 100% 1,643

46% said they stayed in a hotel, bed and breakfast, self-catering or holiday camp (with hotel being much
the most frequent choice) for an average of 7 nights each. That amounts to 5,363 nights when applied
to all paid staff. Those who knew how much their accommodation had cost reported spending an

average of £286 each per person!! on accommodation, which is about £40 per night (including VAT).

That suggests that about £1.5 million was spent on accommodation.

Figure 37: Staff staying in hotel, bed and breakfast, self-catering or holiday camp.

Average Total

Average Spend(inc Total Spend Spend
% of Staff Individuals Nights Nights VAT) (inc VAT) (exc VAT)

46% 763 5,363 7.0 £286 £1,5634k £1,278k

About 40% of those who used paid accommodation stayed in Fylde. Most of the rest stayed in
Blackpool. All those who said they had camped said it was outside of Fylde. All those who said they had
stayed in tour buses or motorhomes said they had been in Lytham.

11 They were asked to confirm that it only related to their share of the cost. About a third said that they had
shared accommodation with one or more other people.
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Figure 38: Location of accommodation.

B&B / Holiday
Guesthouse Hotel Centre Self-Catering Total

SE I
Lytham 3 20% 11 31% 1 50% 15 27%
St Annes 2 13% 5 14% 7 13%
Other Fylde 1 25% 1 2%

Total Fylde 5 33% 16 46% 1 50% 1 25% 23 41%
Blackpool 10 67% 18 51% 1 50% 3 75% 32 57%
Morecambe 1 3% 1 2%

Total: 15 100% 35 100% 2 100% 4 100% 56 100%

This suggests that people working at the festival spent c.£600,000 inc VAT (£500,000 exc VAT) on

accommodation in Fylde, about two thirds of that being spent in Lytham.

Other Expenditure

People who did not live in Fylde were asked how much they had spent in the local areal?. Their
responses, shown in Figure 39, suggests that they spent about £300,000 (inc VAT) in businesses, about
£110,000 of which is estimated to be spent in Fylde.

Figure 39: Non-accommodation expenditure in the area by people that do not live in Lytham.

Food & drink
Travel (inc daily in bars/
to and from restaurants / Other Leisure and

accommodation) Groceries cafes shopping entertainment Other Total
Average Spend: £41.48 £45.71 £64.42 £13.69 £12.61 £7.07 185
Staff from outside Fylde: 1,410 1,410 1,410 1,410 1,410 1,410 1,410
Spend (inc VAT): £58k £64k £91k £19k £18k £10k £261k
Av VAT rate: 15% 5% 20% 20% 20% 20%
Spend (exc VAT): £50k £61k £73k £15k £14k £8k £221k
% in Fylde: 25% 40% 50% 50% 40% 40%
£in Fylde: £12k £24k £36k £8k £6k £3k  £90k
£ elsewhere NW: £37k £37k £36k £8k £9k £5k £131k

12 Staff who lived in Fylde will have also spent some money in local businesses while wothkéfgatival, but
they typically would have done so anyway so their expenditure would not be additional to the local economy.



A PLACE CAPITAL GROUP COMPANY

Economic Impact dfytham Festive2023

8 Economic Impact on UK Economy

8.1 Direct Impact

The £5.75 million (exc VAT) which Cuffe and Taylor spent with suppliers represents direct expenditure

in the economy that results from the festival.

8.2 Indirect Impact
Figure 40 summarises the expenditure by festivalgoers and staff and volunteers working at the festival.
This is called indirect impact. The festival resulted in ¢.£9.2 million (exc VAT) expenditure in the

economy via indirect impact.

Figure 40: Expenditure by festival visitors (excluding tickets) and staff.

Excluding VAT
Outside

In Festival Site  Festival Site Total

FESTIVALGOERS

Accommodation: - £2,000k £2,000k
Eating and Drinking: £1,575k £1,531k £3,106k
Shopping (inc Groceries)+: £187k £711k £898k
Travel / Parking / Taxis: - £1,744k £1,744k
Total: £1,762k £5,986k £7,748k
STAFF

Accommodation: - £1,227k £1,227k
Eating and Drinking: - £73k £73k
Shopping (inc Groceries)+: - £100k £100k
Travel / Parking / Taxis: - £49k £49k
Total: - £1,449k £1,449k
TOTAL FESTIVALGOERS AND STAFF

Accommodation: - £3,227k £3,227k
Eating and Drinking: £1,575k £1,604k £3,179k
Shopping (inc Groceries)+: £187k £810k £997k
Travel / Parking / Taxis: - £1,794k £1,794k
Total: £1,762k £7,435k £9,197k

+ Includes leisure and other

8.3 Induced Impact

The direct and indirect expenditure will create a ripple effect in the economy. This is called induced

impact. It is caused by money being “recycled” in the economy.

When festivalgoers, for example, purchase food at a catering unit, the caterer will have to purchase the

food ingredients from suppliers. The cost of ingredients is normally about 30% of sales price.
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They will also use a wide range of other suppliers, from lawyers to plumbers. These suppliers will benefit
also, therefore. Their staff, in turn, will spend money earned and, in so doing, help provide employment

in that business.

The percentage going to suppliers is higher for businesses like retailers, where the cost of goods sold is
normally higher than for food and beverage businesses, and less for businesses like hotels, where the

variable costs for each guest are a relatively low proportion of income.

Economists normally calculate induced impact by using a “multiplier”. The multipliers are typically low
for local areas and higher for larger areas. A government agency called English Partnerships provided
guidance on multipliers in 2008 based on research. It suggested that local multipliers tend to range

from 1.05 to 1.15, with regional and national multipliers ranging between 1.3 and 1.76.

We have used 1.5 for impact nationally. That implies about c.£7 million of expenditure that is induced?3.

Total Gross Impact

This means that an approximation of the total amount of gross expenditure resulting from the

festival in the national economy is c.£22.4 million (exc VAT).

Figure 41: Expenditure in the UK economy generated by Lytham Festival 2023.

Direct expenditure in the economy (exc VAT): £5,750k
Indirect expenditure in the economy (exc VAT): £9,197k
Induced expenditure in the economy (exc VAT): 50% £7,474k
Total Gross Impact: £22,421k

Leakage / Displacement / Net Impact

Not all of this will be incremental, however, to what would have happened without the festival.
Festivalgoers would, for example, spend money on other activities if they did not attend the festival.

This effect is called displacement.

Some of the expenditure will also leak out of the UK as a result of supplies being bought abroad. This
effect is called leakage. Payments to foreign artistes will be a main cause of that in this instance. Food,

drink and merchandise will be other examples.
It is reasonable to assume that 75% of expenditure is incremental to the UK economy.

This suggests that the Lytham Festival £16.8 million of incremental economic activity that would

not otherwise have taken place.

13 £4.8 million direct impact + £9.2 million indirect impact x 0.5.
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Gross Value Added

Gross Value Added (GVA) is often cited as an economic measurement. It is related to the productivity
of an economy. It is a similar concept to the gross domestic product (GDP) calculation at national level.
It represents the difference between total economic output (in this case, turnover in businesses that
results from the festival) and intermediate consumption goods (i.e. the equivalent of cost of goods sold

in a restaurant or shop).

The national Annual Business Survey suggests that GVA is about 57% of turnover for the
accommodation sector, 52% for food and beverage businesses, and 56% for professional, scientific and

technical businesses.

GVA is assumed to be 55% of turnover. That implies that the Lytham Festival resulted in additional
Gross Value Added of about £9.2 million!*.

Tax Revenue

Much of the £16.8 million additional incremental expenditure that the festival is estimated to have
created is subject to VAT®, Itis assumed that the Exchequer will benefit directly by 15%, which is £2.5

million. It will also benefit from additional corporation tax and income tax on earnings of contractors.

Summary

Figure 42: Summary of estimated impact on the national economy.

Direct expenditure in the economy (exc VAT): £5,750k
Indirect expenditure in the economy (exc VAT): £9,197k
Induced expenditure in the economy (exc VAT): 50% £7,474k
Total Gross Impact: £22,421k
Displacement and Leakage: -25% (E5,605Kk)
Net Impact (additional expenditure in the economy): £16,816k
Gross Value Added: 55% £9,249k
Additional VAT to the Exchequer: 15% £2,522k

14 £16 million x 55%.
15 Transport and grocery purchases areimelements that are not subject to VAT.


http://www.wisegeek.com/what-is-gdp.htm
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9 Economic Impact on the Local Economy

9.1 Direct Impact
The £46,000 (exc VAT) which Cuffe and Taylor spent with local suppliers represents direct expenditure

in the economy that results from the festival.

9.2 Indirect Impact
Figure 40 summarises the indirect impact caused by expenditure by festivalgoers and staff and
volunteers working at the festival. The festival resulted in ¢.£3.6 million (exc VAT) expenditure in the

Fylde economy via indirect impact.

Figure 43: Expenditure by festival visitors (excluding tickets) and staff.

Excluding VAT
Outside

In Festival Site  Festival Site Total

FESTIVALGOERS

Accommodation: - £592k £592k
Eating and Drinking: £94k £1,531k £1,626k
Shopping (inc Groceries)+: - £711k £711k
Travel / Parking / Taxis: - £103k £103k
Total: £94k £2,937k £3,031k
STAFF

Accommodation: - £480k £480k
Eating and Drinking: - £36k £36k
Shopping (inc Groceries)+: - £50k £50k
Travel / Parking / Taxis: - £12k £12k
Total: - £579k £579%k
TOTAL FESTIVALGOERS AND STAFF

Accommodation: - £1,072k £1,072k
Eating and Drinking: £94k £1,568k £1,662k
Shopping (inc Groceries)+: - £760k £760k
Travel / Parking / Taxis: - £115k £115k
Total: £94k £3,515k £3,610k

+ Includes leisure and other

9.3 Induced Impact

We have used a multiplier of 1.15 for impact nationally. That implies about ¢.£550,000 million of

expenditure that is induced.
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9.4

9.5

9.6

Leakage / Displacement / Net Impact

The survey of festivalgoers shows that almost all extra expenditure would not have taken place without
the festival.

The survey of local people shows that only a small amount of expenditure that they normally would have
made in Fylde is displaced to other areas. It is estimated to be about £15,000.

Almost all of the spend on food and drink and shopping will be incremental to Fylde, therefore. A large
proportion of the visitor accommodation would probably have been sold if the festival did not take
place, so much of the income from that will not be incremental. It is assumed that one third is.
Summary

This means that the total extra expenditure in the Fylde economy resulting from the festival, that

would not otherwise have taken place, is estimated to be ¢.£3.8 million (exc VAT).

Figure 44: Expenditure in the Fylde economy generated by Lytham Festival 2023.

Direct expenditure in the economy (exc VAT): £48k
Indirect expenditure in the economy (exc VAT): £3,610k
Induced expenditure in the economy (exc VAT): 15% £549k
Total Gross Impact: £4,206k
Displacement and Leakage: (E400k)
Net Impact (additional expenditure in the economy): £3,806k

Impact on North West Economy

Figure 45 summarises the estimated impact on the NW economy, using the same process. The total
additional expenditure in the economy in the North West regionl® resulting from the festival is c.£8
million (exc VAT).

Figure 45: Expenditure in the NWe economy generated by Lytham Festival 2023.

Direct expenditure in the economy (exc VAT): £773k
Indirect expenditure in the economy (exc VAT): £7,471k
Induced expenditure in the economy (exc VAT): 30% £2,473k
Total Gross Impact: £10,718k
Displacement and Leakage: -25% (£2,679K)
Net Impact (additional expenditure in the economy): £8,038k

16 Cheshire, Cumbria, Greater Manchester, Lancashire, Merseyside.
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Jobs Created and Sustained

The organisers employed c.13 FTE jobs in planning the festival, as outlined in Section 7.
Work done at the festival itself is, as outlined in Section 7, equivalent to c.91 FTE jobs.

Expenditure by visitors will also sustain other jobs. £140,000 of turnover or expenditure by visitors is a
reasonable estimate for the amount taken to sustain one Full Time Equivalent job in suppliers and

organisations that benefit from visitor spend!’. Figure 46 shows the number of jobs the expenditure is

estimated to sustain.

The extra income will, in practice, be “top up” revenue for businesses that have core staff that are able

to absorb additional capacity, but it gives an idea of the scale of benefit the festival creates.

Figure 46: FTE jobs sustained by the Festival.

Fylde NW Total
DIRECT
Festival Organisation 6.4 8.4 13.2
At the Festival 8 50 91
INDIRECT
Spend in businesses 30 77 112
Total: 44 135 217

17 The average turnover per employee for small and medium sized enterprises in the UK is about £110,000 (Department of
Business, Innovation and SkillEhere are big differences between different sectors. The average turnover per employee

for food and beverage businesses in London is, for example, about £53,000 (Office of National Statistics, Annual Business
Survey); the average turnover per employee fiotels in London is about £70,000, and the average turnover per employee
for professional businesses in London is about £154,000 (Office of National Statistics, Annual Business Survey). Those
sectors are all large beneficiaries of income generated direetd indirectly fronthe festival
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11 Impact of Residents of Lytham

Information about the impact of the festival on local people was obtained from the survey of local

people. The results are contained in this section.

11.1  Nature of People Interviewed

Figure 47 shows the composition of the parties interviewed. It averaged 1.8 individuals per party.

Figure 47: Nature of Parties.

Type of Group No 3
Alone 136 38%
With partner 133 37%
With friend(s) 53 15%
Family group with one or more children 22 6%
Alone with one or more children 12 3%
Grand Total 357 100%

A majority of respondents were male, but a majority of all the people in the groups were female. There

was, in practice, collusion on the answers given by the members of the groups.

Figure 48: Gender.

Responder All'in Groups
Age No % No %
Female: 160 45% 354 56%
Male: 196 55% 275 44%
Total: 356 100% 629 100%
No answer 1 5

Figure 49 compares the age profile to the population of Lytham.

Figure 49: Age of those surveyed.

Responders Allin Groups Lytham Population

Age No. 3 No. 3 No. 3
0-15 44 7% 1,546 16%
16-24 16 5% 34 5% 729 7%
25-34 27 8% 44 7% 1,071 11%
35-44 47 13% 86 14% 1,142 12%
45-54 88 25% 140 22% 1,391 14%
55-64 75 21% 122 19% 1,351 14%
65+ 102 29% 163 26% 2,541 26%

Total: 355 100% 633 100% 9,771 100%
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Almost all those surveyed were regular visitors to the town centre. A majority said that they normally

visited the town centre during the day.

Figure 50: What time of day do you typically visit the town centre?

Weekdays

Times No % No %
Day time 276 78% 208 58%
Day time & Evening 43 12% 66 19%
Evening 13 4% 10 3%
Day time, Evening & Night 8 2% 21 6%
Don't visit 7 2% 28 8%
Evening & Night 5 1% 14 4%
Day time & Night 3 1% 8 2%
Night 1 0% 1 0%
Total: 356 100% 356 100%

Respondents were asked what reasons they typically visited the town centre for. Just under two thirds
said that they lived there. The analysis in this report splits between people who said that they lived in the

town centre and those that did not8.

Figure 51: Respondents that said they “lived here”.

No %
Live in the town centre 226 63%
Do not live in the town centre 131 37%
Total 357 100%

Figure 52 shows the reasons that people interviewed gave for why they typically visited the town
centre. Many of those who said they “lived here” did not give a further breakdown of why they visited

the town centre, and it can be presumed that most of them do so for most of the reasons offered them.

B¢KAA Ad £228S 0S0FdzasS G(KS aliz2zoy OSYyiNBe ogla y2i RSFAYSR!
largely reflects a split between those who live close to the town centre and those that live further afield
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11.2

Figure 52: Normal reasons for visiting the town centre.

People who do not
live in the town

People who live in

the town centre centre
No %

Go to a café, bar or 79 24% 69 23% 148 24%
restaurant
Meet friends or family 66 20% 70 23% 136 22%
Walk around 54 17% 38 13% 92 15%
Food Shopping 32 10% 40 13% 72 12%
Other shopping 44 13% 18 6% 62 10%
Use local services i.e.
dentist, GP, Optician, bank 26 8% 34 11% 60 10%
etc
Work 23 7% 30 10% 53 8%
Other 3 1% 3 0%
Total: 327 100% 299 100% 626 100%
Respondents: 226 106
Activities per respondent: 2.8

It is striking, however, in showing that most visits are for leisure rather than shopping or accessing
services, with visiting cafés, bars and restaurants coming top of the list. Most of those who said that they

did not “live here” were regular visitors to the town centre. Some were occasional visitors.

Figure 53: Visit frequency of those that said they did not “live here”.

Frequency No %
Daily 19 15%
Several times a week 44 35%
Once or twice a week 49 39%
Occasionally 15 12%
Total: 127 100%

Visits to the Lytham Festival

Almost everyone interviewed was aware that the Lytham Festival had taken place earlier in the month.

Figure 54: Awareness that the Lytham Festival had taken place.

No %
Yes 333 94%
No 22 6%
Total: 355 100%

46% of those who “lived here” had been to at least one of the concerts, going to 2.6 concerts on

average. 34% who did not “live here” had been to at least one of the concerts, averaging 2.2. each.
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Figure 55: Respondents that had been to the festival.

No 122 54% 84 66

% %
Yes 106 46% 43 34% 149 42%
Total: 228 100% 127 100% 355 100%

Figure 56: Number of visits to the festival by people who went.

Live in the Town Don't Live in Town
Centre Centre
Visits

Total: 95 100% 43 100% 138 100%
Average 2.6 2.2 2.4

The proportion saying they had been in previous years was similar to the proportion saying that they
went to the 2023 festival. This suggests that just under half of people who live in Lytham!? are reqular

visitors to the Lytham Festival, with the others being non-visitors.

Figure 57: Had been to the festival in previous years.

Live in the Town Don't Live in Town _
Centre Centre Total
6 No. %
No 125 55% 66 52% 191 54%
Yes 103 45% 61 48% 164 46%
Can't remember 1 0% 1 1% 2 1%
Total: 229 100% 128 100% 357 100%

Only a few said they had engagement with the festival other than as a festivalgoer.

19 Excluding children.
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11.3

Figure 58: Engagement with the festival other than as visitor.

Did sound on an event
Entry security

Know Cuffe and Taylor
Promotion

Security

Security in previous years

N oo A NN

Volunteered

Impact of the Lytham Festival on Behaviour

Over half of respondents said that the festival resulted in them going to the town centre less than they

otherwise would have done so. 11% said it had totally deterred them from doing so.

Figure 59: Did the Lytham Festival deter you from coming to the town centre?

Visits
Completely 28
Partially 127 56%
No 73 32% 78 61%
Tota:l 228 100%

Traffic and parking were the predominant reasons.

Figure 60: Reasons that people were deterred from coming to the town centre.








































































